
 
 

GENERAL MANAGER PROFILE:  
OCEAN FOREST GOLF CLUB 

SEA ISLAND, GA 
 

GENERAL MANAGER OPPORTUNITY AT OCEAN FOREST GOLF CLUB 
 

Ocean Forest Golf Club is seeking a positive, energetic, enthusiastic, highly capable professional who has strong 
leadership experience to be their General Manager. The candidate must be able to demonstrate teambuilding skills, 
financial literacy, management skills and proven skills relevant to success in the changing demographics of the club 
world. The candidate must have an intuitive strength in building consensus, setting clear goals and objectives, and 
executing effectively to these well-defined targets, and doing so with a strong and natural “mentorship” style.  
Visibility, member engagement, and authentic enjoyment of building member relationships is critical, as is having the 
style of someone who can positively guide the club in a professional, respectful, and diplomatic manner. 
 

OCEAN FOREST GOLF CLUB & COMMUNITY 
  
Opened in 1995 by then Sea Island CEO Bill Jones III, Ocean Forest Golf Club is a private membership club owned and 
operated by the Sea Island Company and is the only golf course located on Sea Island. Situated near the northern tip 
of Sea Island, the gated community of Ocean Forest is located in one of the most beautiful areas of the Golden Isles 
and is centered around the Ocean Forest Golf Club. 
 

Many of Ocean Forest’s 18 holes offer breathtaking vistas of the Atlantic Ocean on the east and the Hampton River 
on the north and west. Golfers also enjoy views of saltwater tidal marshes and play through stands of enormous 
oaks, pines, magnolias and palm trees. 
 

The Ocean Forest clubhouse is a timeless jewel which could have been built in the 1920s instead of 1995. The rich 
flavor of the clubhouse was indeed born in an earlier era. After a clubhouse renovation in 2018, the Ocean Forest 
Clubhouse now boasts multiple unique options for dining. The Dining Room, Clubroom and Ocean View Terrace are 
all member favorites for a memorable evening, and the newly created Pavilion has added an al fresco dining option 
and event space that overlooks the Atlantic Ocean.  Traditional yet highly personalized and attentive service is the 
backbone of the Ocean Forest experience, and our aim is to provide the highest levels of member satisfaction. 
 

SEA ISLAND HISTORY 
 

Howard Coffin, the inventor of the Hudson motor car, had an affinity for the Georgia coast and in 1928, Coffin turned 
Retreat Plantation into the Sea Island Golf Club and along with his younger cousin, A.W. (Bill) Jones, opened The 
Cloister Hotel with just 46 rooms. The Cloister was the focal point of the company’s interests and was referred to as a 
“friendly little hotel.” 
 

After surviving the Great Depression, in part by printing its own money to meet the payroll, Sea Island began to 
prosper, and over time the resort grew with additional buildings spread among the historic oaks and along the 
Atlantic Coast.  
 

Eventually, Coffin would turn the company over to Bill Jones in the 1930s. Under the leadership of three generations 
of the Jones Family, Sea Island developed a reputation as a renowned and world class resort. On December 28, 1928, 
a Sea Island tradition was born when then-President Calvin Coolidge planted the first historic oak on the grounds of 
The Cloister.  
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Since then, he has been followed by other Presidents and dignitaries, including President George W. Bush and British 
Prime Minister Tony Blair, both of whom planted oaks during the G8 Summit, held at Sea Island in 2004. Other 
traditions in service and hospitality, activities, relationships and amenities are very important at Sea Island, and are 
key elements in the company’s ongoing success.  
 

In 1998, the Company embarked on a Resort Master Plan which resulted in new amenities and facilities, including 
The Lodge, which opened in 2001, followed in 2006 by the new main building and wings of The Cloister, the Spa at 
Sea Island, and the Tennis Center, and, in 2007, the Beach Club.  
 

In 2016, the company was purchased by the Anschutz Family and, with its new sister property, The Broadmoor of 
Colorado Springs, is now owned in a 100-year family trust. In 2017, the company announced enhancements being 
made to The Lodge, including a pool, pool house, 18-hole putting course, six cottages with a total of 14 new sleeping 
rooms, and a new Golf Performance Center. Those improvements were completed in the Fall of 2018 and spring of 
2019, followed by a redesign of the Plantation Course by Mark and Davis Love III, and the addition of the King 
Cottage, a four-bedroom residence with a private hitting bay, both of which will open this fall.  
 

SEA ISLAND VISION, MISSION AND VALUES: 
 

OUR VISION: Enriching Lives 
 

OUR MISSION: Our Sea Island family is committed to creating meaningful value by providing gracious hospitality, 
extraordinary experiences, and a lifestyle worthy of sharing with generations. 
 

OUR VALUES:  
 

• Integrity We conduct ourselves in an ethical, honest and genuine manner. 

• Loyalty We are committed to demonstrating the ideals and beliefs for which Sea Island stands: Our Mission, 
Vision and Values. 

• Respect We honor the feelings and opinions of others. 

• Passion We enthusiastically “enrich lives” at every opportunity. 

• Accountability We take personal responsibility for the high quality of our teams. 

• Caring We are selflessly committed to helping those around us. 

• Trust We have a mutual confidence in all that we say and do. 

• Teamwork We work together to accomplish greatness. 
 

OCEAN FOREST GOLF CLUB THE NUMBERS: 
 

• 1995 Founded 

• 13,000 Rounds of golf annually 

• 413 Total Members 

• $10M Gross Volume 

• $7M Annual dues volume 

• $150,000 Initiation fee 

• $20,000 Annual resident dues 

• $1.8M F&B revenue, 55 % à la carte, 45% catering and events 

• Club POS - Micros 

• 29 Employees (FTE) year round 

• 65 Average age of members  
 

OCEAN FOREST GOLF CLUB WEBSITE:  www.oceanforestgolfclub.com 
 
 
 
 

http://www.kkandw.com/
http://www.oceanforestgolfclub.com/
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GENERAL MANAGER POSITION OVERVIEW 
 

Reporting directly to the President and Chief Executive Officer of Sea Island Company, the General Manager has 
oversight of all the above noted amenities and activities. Direct reports to the General Manager are:   
Clubhouse and Events Manager, Golf Professional, Member Communications and Marketing, Chef, and Food and 
Beverage Manager.  
 

KEY RESPONSIBILITIES AND LEADERSHIP STYLE ATTRIBUTES: 

The General Manager will: 
 

• Possess strong food and beverage experience in both events and a la carte dining. 

• Be the primary coordinator of food and beverage department budgeting, hiring, training, menu development, 
orientations and creating a culture of teamwork, and the supervision of associates to ensure all is done in 
accordance with approved Club policies and is compliant with governmental regulations. 

• Develop and monitor the procedures to provide direction and controls for food and beverage operations and 
costs; implement corrective procedures as necessary to help ensure that budget goals are attained. 

• Have a strong, highly visible and respectful presence with the membership, while being an exceptional 
communicator, possess adroit interpersonal skills, and the maturity to instinctively understand our members and 
guests with a constant orientation toward service excellence.  He/she must be able to communicate this 
expectation to a staff with diverse backgrounds and motivate them positively at all times. 

• Have a strong sense of urgency and responsiveness, especially in his/her dealings with residents and members in 
the Community. 

• Possess strong operational awareness as well as all other traditional and non-traditional member services 
including marketing and member programming 

• Be self-confident enough to make decisions after becoming familiar with expectations and priorities of the 
Ownership group, and clearly “owning” his/her areas of responsibility. 

• Possess good marketing skills and knowledge, helping to support those responsible for attracting and retaining 
members, and creating greater engagement and usage of the Club by its members and guests. 

• Be a person of quality and integrity who truly appreciates and epitomizes the vision of OFGC. 

• Be an active and dynamic recruiter of team members and someone enthusiastic about building a team and lead 
them to significant, positive membership and guest interactions and outcomes; someone who truly has 
ownership of his/her areas of responsibility. 

• Be a collaborative team player willing to be “hands on” when necessary but understand when to step back and 
lead the team, setting a clear vision and expectation of creating “happiness.”  Being a “team player” is critically 
important to quickly gain the support and commitment from staff, fellow key managers and membership alike. 

• Involve associates in the decision-making process of how ‘work gets done’ and creates a desirable and rewarding 
work environment. 

• Have a passion and aptitude for teaching, training, developing and enhancing training programs for all service 
personnel, working, as necessary, with the managers and directly responsible for those operations. 

• Be a focused and objective evaluator of personnel, ensuring that standards of conduct and member service are 
met; this includes oversight of high standards of appearance, hospitality, service, and cleanliness of all facilities. 

• Establish and consistently enhance operating standards for all personnel and objectively evaluate knowledge, 
understanding and execution of these standards. 

• Ensure that an effective orientation and onboarding program exists in all areas of responsibility, along with 
continuous professional development and training. 

• Ensure effective and efficient staffing and scheduling for all facilities and functions while balancing financial 
objectives with member satisfaction goals. 

• Ensure that associates clearly understand performance expectations and that assigned tasks are reasonable, 
well-conceived and appropriately conveyed.  Provide resources necessary to allow employees to perform their 
jobs effectively and create an exceptional ambience for members and guests. 

http://www.kkandw.com/
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• Take personal ownership of his or her area of responsibility, with special attention to the physical plant and 
overall appearance of the operation and understand the need to be consistently “member ready” in both 
appearance and service at all times. 

• Ensure that you effectively complement and support the clearly defined objectives of OFGC, recognizing the need 
to be a strong mentor and contributor all operating department’s successes. 

• Be passionate about living and working on Sea Island and be an exceptional “ambassador” of Ocean Forest Golf 
Club. 

 

CANDIDATE QUALIFICATIONS 
 

• A minimum of 5-7 years of verifiable, progressive leadership and management experience in an active, private 
member focused club environment.  NOTE:  Those current Assistant General Managers or Club Managers at well-
recognized clubs, with verifiable records of achievement, will be strongly considered for this role.  

• Demonstrated success in running a consistent Food and Beverage program with high member satisfaction.  

• A verifiable career track that demonstrates a record of tenure and commitment to previous employers, and that 
career moves were for enhancement of skills and experiences as opposed to ‘unplanned’ career changes. 

• Strong general leadership skills with verifiable strengths in team development, financial performance, diverse 
recreational amenity management, quality food and beverage programming, exceptional member/guest service 
programming, strategic planning, project management, and most importantly the ability to consistently define 
and achieve goals and objectives.   

 

EDUCATIONAL AND CERTIFICATION QUALIFICATIONS 
 

• A Degree is highly desirable, preferably in Hospitality Management or Business. 

• In lieu of the degree, substantial private club or hospitality experience will be considered. 

• Certified Club Manager (CCM) designation preferred but not a must. 
 

SALARY & BENEFITS 
 

Salary is open and commensurate with qualifications and experience. The Club, along with the typical CMAA benefits, 
offers an excellent bonus and benefit package. 
 

INSTRUCTIONS ON HOW TO APPLY 
 

"Preparing a thoughtful letter of interest and alignment with the above noted expectations and requirements is 
necessary.  Your letter should be addressed to Mr. Scott Steilen, President and CEO, Sea Island Company, P.O. Box 
30351, Sea Island, GA 31561, and clearly articulate why you want to be considered for this position at this stage of 
your career and why Ocean Forest and the Sea Island area will be beneficial to you, your family, your career, and the 
Club if selected. 
Please upload your resume and cover letter (in that order) using the link below.  You should have your documents 
fully prepared to be attached when prompted for them during the online application process.   
   
IMPORTANT:  Save your resume and letter in the following manner: 
“Last Name, First Name Resume” &  
“Last Name, First Name Cover Letter & Club Name” 
(These documents should be in Word or PDF format) 
 

Note: Once you complete the application process for this search, you are not able to go back in and add additional 
documents. 
 

Click here to upload your resume and cover letter. 
 

If you have any questions, please email Nan Fisher: nan@kkandw.com 
 

Lead Search Executives: 

http://www.kkandw.com/
http://kopplinandkuebler.force.com/careers/ts2__Register?jobId=a0x0W00000A7bKOQAZ&tSource=
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Sam Lindsley, Search Executive 
sam@kkandw.com 
216-509-2250 – Medina, OH 
          
 

Kurt D. Kuebler, CCM, Partner  
kurt@kkandw.com 
407-864-6798 - Jupiter, FL 
 
KOPPLIN KUEBLER & WALLACE 
www.kkandw.com 
 

http://www.kkandw.com/
mailto:sam@kkandw.com
mailto:kurt@kkandw.com
http://www.kkandw.com/

